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1. IWUAIUKAWUTDVWUAVIUGDIVANS
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Aouklnd avAnsdd uLIAUAD=ULLTUaS WA IUGVUluDadUELIWadautdukdn wsizlduSavRsave Rudiay
Jawu agwolsAioy DadudvauagvauneluavAnsAlbudonndsikanudAyliuwAu wsizkinavAnsikulala
uBavd QuawinuIUuAIuAMUIINTD Menaaudiv:inaaonisont “Employee Engagement” 509-111G)8Wans:NU
[TOUIACIDSSADIUSE=ED

IWS1=AWAWUUDYWUIAVIUCDIVANS KS Employee Engagement AonisAwdnviusdntdudiunktviuavAns
{RA>uscudanuAanssuluavAnsagvadnsk nasasusdndidikuiediauavdiov (Life Goals) aaandavludfiu
WhKkurgavAns (Company Goals)

Soluulanias Kinp:zuan31 Employee Engagement AorollumsiutndauavAnsikAdIuiioktinagwgvdu ua-iunvo
nauAUMS=as1y Employee Engagement [audu daviAaoinmsnanunagnsssaslaziudAa ESG dudaidednudie

gA2gIvIEU msﬁ'maﬁmwmmur‘hmmLﬁwfam31u§ﬁﬂua\)waﬂ\)wu LRUADTUEIAEYUDVADIUKAIAKATINIVIWA
naoadUavIEsSUIudUguAIAGIUMSHIU IU3=tTuAIUAMAKIY ANUEUWUSS:AUAIIULIASEA tazanTwLDadaUIu
msrhviuRdonaudndanuguuagunwlagsiuyaowinvu Wudu

Aol wadsoaoin PwC Consumer Intelligence Series Sugusiwinviudulkajdudno=riviusIuAUSSADALED
AUUs=1GU ESG Tagna 84% Govaisriviuduusnilandiudvinadau, 83% Govnsioiuauusdnitdhdiudonu
la: 86% GovAsivIuAUUSYNALddIusSsUIAUIa

ESG commitments are driving consumer purchases
and employee engagement

I am more likely to buy from / work for a company that stands up for...

Environmental Social Governance

. Consumers Employees

Q: Please indicate how much you agres or disagree with the following statements.
Consumers (n=5,005) | Employees {n=2,510}
Source: PwC Gonsumer Intelligence Series June 2, 2021

fiu: PwC Consumer Intelligence Series su 3uR 02/06/2021
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wamlsyavusyndaviAan Performance uabwlnvIUNA ¢ AULISOUAU WS1a:=UU AUaIISalumsindlsngouu
F0AUALIAUUS:ANSMWAISTIVIURGIUTULDY LIAUYEVMISUSKISaVAGIEKAN ESG Sutiatlunalnnaaubndaurhoiu
{uszg=glawuldednu

U3 :06usnag v sowdnmuAtGuludrgnistdrusou @adululdhkuiadedau wiaufarhouldufiu Goviuide
uov London School of Economics tWg31uSENAWIAvIUDANUNAWUCADVANS D:=doWaudncianvAUGatuvaY
anA (Customer Loyalty) Uszansmwaisrinoiu (Employee productivity) tazaauanuisatumsmils (Profitability
measures) uanmnd goyigandasiwinvuatoan (Staff turnover) [ddndoe

Employee satisfaction and firm performance

0.31
Customer loyalty —@—
. 0.26
Employee productivity ——
0.16
Profitability — @ —
-0.25
Staff turnover ——
-0.40 -0.20 0 0.20 0.40

Correlation strength

Aur: PWC Consumer Intelligence Series tu Sufi 02/06/2021
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UsuusoatuniwaimA Asavu PM2.5 soufivnisUanduldiwuwunamersaudiunviu Avkuatgoudonaudnlag

asvdaUs:ansnwalsriouRddu

3. Sav1AUG dvgaAuLAL

dnktvUs:loslinovAnsaldsumnmsihiiudAa ESG undssgndidogobus:ansmw UuAomssSaswdnvmutinou

—

GdtkogAuavAnSIULIU ) WSDUMLELLISIWUITUWIAVIUIKU ¢ G28MSGOQAAULAY ¢ SEAULUDKUNTADENAINUISIUDIU

AuLs1 Ueyminkangusunmaagvas “Auluagnnaan auuaaldaenawn” fArzaalivgav KsoAay o Kuall

ws=AurvUTUUTRANUEATYAU “AsuAl” ua: “Brand Purpose” b1tdusudulisn o YouadvkiavAnsAtitKg
lunswauurgnisidu Sustainable Organization lagtaw=lugav 10 Uuad AuriwiusulkudolunduRas:KUn
AuUszI§ududvinodautia:dvAuuinn3iAusuAaU 9 Bomelul 2029 Gen Z ua: Millennials ztdundu 72% vov
wunaviunalan vvaﬂlmLjoa:ri’wmuﬁuuwimﬁdﬁﬁﬁmumwumomi\)iuﬁwué\)u)oéau 0MSAUUYKIADAU Llazldaw
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Aol Marsh & MclLennan Advantage s:u318ous@nlkubazuuu ESG go s:auaIuWOWa buaowInmuAn=goiuay
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ESG performance will became increasingly important to attracting and retaining talent as Millennials
and Gen Z come to make up most of the global workforce.

Baby boomers
Born 1946-64

Gen X
Born 1965-80 of the global workforce
will consist of Millennials
and Gen Zs
of the global
Millennials workforce
Born 1981-96
GenZ »
Born 1997-2012 In 10 years' time
2019 2029

Aun: Marsh & McLennan Advantage gu Suf 31/12/2019

38msUsuls ESG tKiaaduasvauwuaviu
AawdAryAais1v:thuudAa ESG doiludvhsudavldennuiriiliinadussoldagols? nod sisvldasunsautusnv

lumsasvavAnsgANUgLEU 1A McKinsey & Company dksutdutusmoibovdutathlUUsuls Whu 4 ns=usums ol

Jui 1 MKuauwu (Mapping)

losfkuadnguszavAuazltkuigngapu WsauWUaduldaruldeuavavAnsilinstin uadsous:10unmvuaUutuaY

DVANSLAWITALIUDEIVSDUADU

dun 2 Akuasduuu (Defining)
@ondo=ddumsuuulku wsauAaagdvduszuudavAnsdldrsadaviduazlsinvoinnismi ESG aaaaaumkuads

Jawauazussiiunaaghvdus=ansnwnaa laslkAnudAgyAucudsniANukuIgitu

dum 3 Uanilv ESG wnlUluavAns (Embedding)
AremswWanu ESG inAumsatduviuludiudiv  nagns 5P ldua
- Portfolio Strategy and Product wanhufunagnsnisavnuii@znswanaum
- People and Culture nanulun1sdulAdaUAULAIUUSSSUDVANS
- Processes and Systems wanu{uns=uaun1sriviuLiazszuu
- Performance Metrics wanutumsianauds=ansnmwnisrinoiu

- Positions and Engagement wahuludagulla=nistdiousou

dun 4 adwmsiidrusou (Engaging)

KIUMSFoasATaU (UTVKIAIKUIAD lasaiduaauwdnviuta:Hodulddudslunns:auivaelutazneusn
lagdudidn ESG WurmhadAnyuavluiaassA souRvlkwanviunnaubdiusiutaualodairy q Av-drawauuiuas
USuUsvavAdAugudulus:g:91d
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Mengadnsagwatumdiu ESG luavAns o1:UlalradawsRvonuuluSIsu uddavidnartunswagnd wsizazUdu
FolulyAvnssuRdrWevLAKTVASHLEIKEIU uddavmsaNudatbavLa:nsvIv Walkiudvmsiuasuluavaeogodu
Ua:D=828lROVANSAIISASALIWIAVIULAY o thuidmsadvassAudnnssulkl o uazasonafmisaaulaagvgodu
fusuina

una>wlag uas. glod (UszinAlng) $1Aa
aamudoyansavnuagwgvduldn https://www.uobam.co.th/th/Sustainability

goumudoyawuiau Ins. 0-2786-2222

RavnuAdsriAUibanu=auM Bauluwaaaulinu tazAUIFeY Asudaauidavnu

awnsadiamuyinaisdiu ESG, Giuaisavnu, 210UKWUAISIBU, UNAIIUNIVATSIBU

uaznavnudrisoviasvswldn UOBAM Thailand Line Official

UOBAM Thailand
Line Official

aunu QR Code
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* https://www.pwc.com/us/en/services/consulting/library/consumer-intelligence-series/consumer-
and-employee-esg-expectations.html

* https://www.marshmclennan.com/esg-interactive.html

- https://blogs.Ise.ac.uk/businessreview/2019/07/15/happy-employees-and-their-impact-on-firm-
performance/

* https://www.mckinsey.com/capabilities/sustainability/our-insights/how-to-make-esg-real

- www.stern.nyu.edu/sites/default/files/assets/documents/NYU-RAM ESG-Paper 2021%20Rev 0.pdf




